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This Diamond Is

By BETTY BARRETT
Women’s—Editor

- She has many facets, She is well-cut.
s She is-scintillating . , . sparkling . . .
clear as a diamond.

' Who is she? She’s Freda Diamond.
She is a native New Yorker, born on
Madison Ave. And she slips into Hart-
ford twice a month, usually on Fridays.

~Her influence extends through the
farthest reaches of central Connecticut.
While you may not be fully aware of
it, something nestling in your home
may have been instigated by this fas-
cinating woman!

Why do I say that? Freda Diamond
is_an internaticnally known designer and
home furnishings consultant, who has
been home furnishing consultant at G.
Fox and Co. for more than 20 years.

Wherever she is, stimulating conver-
sation revolves about this dynamic wom-
an ., . . be it the tinkle of glassware,
for she has done designing for Libby
glasses.

. Freda waxes eloquent on crystal . . .
cne afternoon she practically persuaded
us to forget our duties in the composing
room and hit the road for Corning, N.Y.,
to see the wonderful glass museum and
glass blowers. There is exhibited the
whole history of glassmaking in this
country, and she is an integral part of it
A graduate of the Women’s Art Scheol

of Cooper Union, N.Y., where she later.
served as a teacher of decorative de-
_ sign,/Miss Dlamond studied in France,

i Freland, Italy, Beiglum, ‘Sweden - and

Story of Glass,” and the contributing
author of “Your Future in the Fashion
World.”

During World War II Miss Diamend
was sent to Italy on a mission sponsored
by the U.S. Government as a technical
advisor for the rehabilitation of Italian
craftsmen to advise them on what to
make for the American market.

She was in Naples and due in Hart-
ford on a particular date . . . she was
waiting for transportation . . . and she
kept getting knccked lower and lower
on the priority list as high - ranking offi-
cers arrived on the scene. Becoming
quite frantic, she proclaimed that ‘“she
just had to get to Hartford . . . and right
away.” With that a sergeant lifted his
head . . . and asked “Why did she
have to get to Hartford?” “She had to
be at G. Fox and Co. the next morning
at 9:30.” The next thing she knew she
was assigned a seat in the next plane.
It developed that the sergeant was from
Hartford and had worked in the toy de-
partment during the Christmas rush
just before leaving for service!

In 1957 she went on an assignment to
Japan for the Japanese government, in
which she acted as design and mer-
chandise advisor to the “small makers”
for the Ministry of International Trade
and Industry, suggesting ways and

means of developing and adapfing indi- *

genous Japanese designs for the Amem-
can market.

Freda Diamond has the pulse of the
Amerman homemaker at the tip of her

~ fingers . ~... and her ideas flow about
‘rk. ‘She isthe author-of “The’
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A Girl’s Best Friend

family. Recognizing the renewed interest

in creative cookery among today’s home- |

makers, Freda transforms the domestic
laboratory into a cheerfully decorated
kitchen for little cost.

“It’'s  little  things — inexpensive
things — that can make a big difference
between a ccld, sterile - looking room
and a room that has a warm decorative
look.”

For instance the canister she holds is
in the Hitchcock pattern, the same fruit-
and-leaves design to be found on Hitch-
cock chairs. Touches such as these
spotted throughout the kitchen add a
perky cheerful note that can give a
whole room character, this design con-
sultant for the Decoware line of Con-
tinental Can Co. explained.

For three successive years, Miss Dia-
mond’s designs for mass market were
cited for “Good Design” by the Museum
of Modern Art, New York. In addition,
her work has been shown in the mu-
seums of Toledo, Ohio, Corning, N.Y.,
Brooklyn, N.Y., Newark, N.J., and at the
Wadsworth Atheneum in Hartford.

Should you be wandering through the
home - furnishings department on a Fri-
day afternoon, you're quite apt to see
this easily identifiable designer, looking
pensively around. She is always wear-
. usually an
a mammecth hand-
and a giant - size mag-

unusual color . . .
some ring ... .

“Mrs.” Alfred Eamch: Her. | 1_;&_"}1{1'
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We have been clearing out

review files, and thought

you might like to have the

enclosed duplicates.

Mary V. Holdsworth, Director

Public & School Library Promotion
Children's and Young Adult Books

Glassmaking, O1d" and New

of Glass,” by Freda -Diamond,
(Harcourt, Brace &. Co.; $3.75).
Written in an anecdotal style, the
book fraces the early use of glass
in jewelry, tells how glass-blowing
'widened the stope o glass-making
to include drinking' ‘vessels, de-
(scribes the use of this material in
‘|mosaic, stained and modern pane
windows,~and mentions how glass
is now used for curtains, bulbs,
tubes, cameras -and scientific ‘in-
struments.

With ‘dccent rugs enjoying
mig' “Choice
Hooked Rugs” by Stella -Hay Rex
(Prentice-Hall, §6), a  source of
ideas in'selecting’ or making rugs
for their homes, :

The ‘author has combined the
basic elements of design, color, tex-
ture and technique with practical
application of these elements in ex-
amples old and ‘hew from various
parts of this country and Canada.

Ideas on floral, geometric and
scalloped motifs as well as patterns
imitative of dquilts. are included.
|Craftsmen of today in: this field
are introduced, and those of earlier
timeg ffom the Colonial period for-
ward are described with- their re-
gional and personal backgrounds.
| Another work; “The-Folit Arts
|of- Norway,” by Janice 8. Stewart
{(The TUniversity of Wisconsin
|Press, $10) places in historical per-
'spéctive the varied talents of the
people of that country in metal-
:[ork, wood carving, ‘embroidery,

weaving and “rosemaling,’” a term
pplied to the painted motifs used
on--many materials in Norway.
From the time Viking ships roamed
the seas, the crafts of Norway re-
flected the seafaring spirit of these
people as well ay their agricultural
background.. y 5t

Glassmaking- both a§ an ancient|8
craft and a’modern commercial|l
enterprise is treated in “The Story
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(Story of GlassLoocr -
_“THE'STORY, OF GLASS,” by
Freda Diamond,” “internationally | &
known - glass’ designer,”  (Har- #:

S

oo

court,Brace, $3.75, pp. 240), is| i
“an,excellently written survey of| i
glass.and glass-makers. in all the
||stages” of civilization witli glori-
‘|ous illustrations. It is a thorough,
'|yet extremely readable book with
/|appeal both to layman and

|cialist.” (S, A, L.) hh.b,l%e:}

.~ THE STORY OTF GLASS, by !
Freda Diamond; Harcourt, |
Brace. ‘As . excitinig . fo -older:
boys and. girls;- and . to. their
arents, also is' this “story about"
glass, and ‘how it is made and
2how it affects ‘our 'life,. The
%uthor tells how long glass has
been used, "how ' it." was - dis.
covered and ' the - remarkable
Way artistic men  carried out
its manufacture, .

K

~THE STORY OF GLASS, by
Ereda Diamond; Harcourt,
Brace, "AS' exciting to older
boys: and -girls,” and . to their
b.glarjents.;also“is this"story about |
<1£lass, and how it is made  and
l:i::ow it affects. our Iife, i+ The :
~author tells how long glass has
ﬁeen used, how it was dis-
covered and the remarkable
Way artistic 'men carried out
its manufacture. :
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DIAMOND, Freda. The Sto of Glass. 246
53-7864. Harcourt, 11/12.ryCI£th. $3.75 o
Hlst_ory of the manufacture and uses of glass
(.stamed, mosaics, mirrors, lenses) from Roman
times through the Venetian, English, and
Amel:lcan craftsmen, to the great works at
Corning, New York., The author, a designer
of glassware, emphasizes esthetic as well as
utilitarian aspects. Photographs. Similar in sub.
ect matter to 5000 Years of Glass b
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The Story of Glass. By Freda Diamond. 383 Madi-
son Avenuc, New York 17, New York: Harcourt, Brace
and Company, 1953. Pp. 240. $3.75.

An interestingly written book which in almost novel-
like fashion tells the story of glass from early civiliza-
tions to our twentieth century. Historian, architect,
designer, teacher, or just anyone in search of a good
book will find that this is a fine choice. Manufacture
from colonial to contemporary is presented. The nu-
merous applications of glass are discussed in a compre-

Fine photographs help to make the
PIE.H;
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“Freda Diamond, designer “and

home ‘furnishings consultant; whose |-

lassware designs have -for ‘the
gast three years been cited for
““Good Design'” by the Museum of
Modern Art in' New York, is the

author of ‘‘The Story of ‘Glass” |

| (Har ce; 33.75). As in-
i t&@%ﬁovel is this study of

lass-making from earliest period,
grobably 12,000 B, C., down to the

in 11 fascinating chapters Freda
Diamond - tells of
glass.”

mosaics), and another on/its".use
for windows, walls and other sinii-
lar purposes, as well as the magic
of mirrors and the development of

lass in lenses, globes and the use|§ |
gf glass fibers in manufacturing| |

, F551_4_1954_
('STORY OF GLASS, | |
. ITS LONG HISTORY |

“the world of| .|
She describeshtf;)% lmezhﬂd

aking the glass bubble, tells|:
/ g; I;11355 gin ‘the New World (the|
/| manufacture of glass in America).(t:
/| There is a chapter on story-telling| i
7l glass (stained glass windows and|:
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MARGARET INSPECTS NEW HEATER

A rose is a rose is a rose—but when vou
spread 1,800 bushes of them around a town,
a rose takes on bright, new significance.
Drive through the little town of xiNes
MOUNTAIN, NORTH CAROLINA, at blooming
time and ynll'll see what we mean. The story
of how this city of 8,000, led by the local
garden clubs, turned vards, civie grounds,
back lots, and railroad approaches into a
sea of color and charm is told in Rose Boom
for Kings Mountain, page 86. Evidence of
the excitement the whole undertaking
created comes to us in a report that when an
order of roses was expected at the local rail-
way express office, there were so many calls
to the depot from eagerly expectant garden
club members, that even the local telephone
girls caught the fever, asked before putting

calls through, “Have the roses come yet?"

A\}'lu-n FREDA DIAMOND was in her teens, she

announced to the family that she had de-
cided she was going to be a dress designer
someday. Her mother—already a  promi-
nent dress designer, put her foot down in
no uncertain terms—the field was too strenu-
ous and possibly disappointing for a daugh-
ter of hers. So daughter went one step
farther and became in time a success in
still a more dificult field for a woman—
industrial design. As a designer of products
for the home, she has won wide recognition
for her work from many museums and ex-
positions, Not only a designer, Miss Dia-
mond is a stylist and home furnishings
co-ordinator as well. Proof of her equally
notable success in this field ecan be seen in
the house shown in the story Designed for
Informality, page 56. /

Deadlines, late hours, and co-operative ven-
tures are familiar stories to LEYH, vet they
still have the power to amaze us. When the
Morrisseys of New York told us about their
unusual find in an apartment, shown in the
before and after stages in Space to Spare,
page 48, we told them we would have to

(Loning

photograph in a month, so work began at
once in carnest, BRIDGET AND JIM MORRISSEY
called in their friends and turned the great,
bare loft they had rented into a livable home
complete with a bedroom baleony. Decorator
STAN sQUIRE joined in with paintbrush and
broom and, on the last day, work progressed
far into the night. As less hardy souls
dropped out to go to bed, Stan and Bridget
kept on brushing and sweeping until every-
thing was in order, Stan knew it was getting
late—but not so late as he realized when
he opened the back door to empty the last
pan of debris——and found the milkman
there with a bottle (milk) in his hand!

Part of a LEYH editor’s job is keeping up
with the news, In the case of food and ap-
pliance editor MARGARET SPADER, that means
news about latest developments in a field
that has something new almost daily. Ne-
braska bred, Margaret came by her knowl-
edge of cookery and kitchens the natural
way, and we might add the hard way-—by
growing up in a family of seven where there
was plenty of work for everyone in the
kitchen. Years of experience in test kitchens
and teaching home economics were behind
her when she arrived at LEYH. Not one to
theorize or take a detached attitude towards
the down-to-carth everyday problems of
homemakers, Margaret makes time to visit
her friends with problems-—has four sisters
who let her know it immediately when they
have kitchen problems!

1t5 time to roll up your sleeve...

s - * : i y .
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_ 3 mane
in Germany

® fine ceramics @ distinctive cutlery
® gift articles ® glassware ® glass lighting fixtures
® dinnersets ® kitchenware

Come and see the sixth joint exhibition of German manufacturers ngg T
at the Atlantic City China & Glass Show, January 6-10, 1974. Award G iven

Convention Center West Hall

booths 703 thru 716 1{0) deSig ner

and 804-816

A joint exhibit sponsored by the Ministry of Economics of the Federal Republik of Germany NF‘:W YORK — Hﬂmcful‘ﬂishin‘gs
designer and consultant Freda Dia-
mond has been awarded the Profes-

An exclusive collection of art and | & o™ ™

The Citation, the highest award
given by the Cooper Union, is the

craftsmanship that practically sells 1tself. | i b

° Miss Diamond’s professional
F O d achievements reflecting honor upon

rom nel a. her alma mater, The Cooper Union
for the Advancement of Science
and Art.

Cited as the “‘internationally rec-
ognized First Lady of the Home
Furnishings Field” she was said to
have enhanced the decor of millions
ol households.

Miss Diamond’'s knack for win-
ning prizes dates to her years ul the
Cooper Union Art School where she
earned awards in two subjects and
an hanorable mention in three
others. It has been said of Freda
Diamond that *‘she probably exer-
cises more influence on the taste of
the average homefurnishings con-
sumer than any other individual in
the U.S."

The Professional Achievement Ci-
tations have been awarded by
Cooper Union since 1956. Recipients
are chosen each year by vote of the
Faculty Senate for outstanding
achievements by alumni in art, ar-

chitecture, engineering and science.
Syracuse notes .sj

decline in sales

SYRACUSE, N.Y. — Syracuse
China Corp’s. sales for the three
months, ending Sept. 29, were
$6,578,249 compared to $6,721,493 in
the like 1972 quarter.

At the company’s annual meet-
ing, Robert J. Theis, chairman and
chief executive officer, reported
“our program of upgrading the
. company's sales mix through weed-
Pewter candlesticks from Portugal; Palés porcelain figurines T.B. Dorman, Essex, Conn,; Longenecker & Co., Atlanta; ing out marginally profitable and
from Spain; Nils Hansen pewter jug and bar set from Norway: M. Sodekson, Brookline, Mass.; Ohio China Co., Monroe, unprofitable lines, initiated at the
pewter tureen and tray from Italy; Early American style Mich.; C.A. Kuntz, Minneapolis; Leso Sales, Inc., St. Louis; china company 18 months ago, and

M
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salad maker. They're just part of the large, diverse. inter- Robert E. Cheshire, Ridgewood, N.J.; Russell H. Bradshaw, at the candle company only six
national collection of Mansion House Giftwares, represented Lake Placid, N.Y.; Babcock & Johnson, Inc., Paoli, Pa.; months ago, has been accelerated.”
by: The Ruth Sloan Co., Los Angeles and Chicago; S.R. Ham- DJ. Levy, Inc., Pittsburgh, Pa.; The Buchel Co., Dallas; Syracuse China is the largest
mond, San Francisco: C.A. Shroads Associates, Denver; Pentland’s, Seattle. . manufacturer of commercial china-

ware for the food service industry.

Its Will & Baumer division is the
ONEIDA largest manufacturer of religious
candles and one of the largest

manufacturers of decorative can-

Mansion House Giftwares dles in the US.
[FEE s IR R B B Group seeks funds

Explore our entire giftwares collection.

Il t;mr iI!ustr;:lcd p:{c??lisl, mail to: { NEW YORK — The first fund-
Mansio ouse Giftwares @

' (}nlji::ur‘l‘ii]\-cl:siiili[ml. Oneida, N. Y. 13421 TRI23 | raising banquet of the catalog show-
I | room industry has been set for Jan.
i Nase [ 14 at the LaSalle Hotel in Chicago.

[ | The event, coinciding with the
| Store | housewares market, is sponsored
| Address | by the National Association of Cat-
I City State Zip J alog/Showroom Merchandisers
e T o s S s n . ek = (NACSM) of 300 E. 44th St., NYC.



ANemed
|Of ‘Modern’
'Due in 1960

[¢¢sYNTEGRATED modern,” a

new decorating style, is ex-
pected to arrive in 1860. This
forecast was made yesterday at
the first autumn meeting of the
Home Fashions League. The
{meeting was held at the Roose-

velt Hotel.

This and other trends, s;lé
based on the league's survey
manufacturers, designers, styl-
ists and representatives of pub-
lications, were reported _by
Freda Diamond, a desigper.

In her speech, and in an en-
suing interview, Miss Diamond
defined “integrated modern"” as
a decorating scheme in which
all kinds of contemporary de-
signs are used—soft Danish
modern, squared-off, architectu-
ral modern, streamlined period
styles, ete.

This idea should take the
“fear out of decorating” with
contemporary pieces, Miss Dia-
mond said. Many amateur deco-
rators are now mixing antique
styles with abandon, she ob-
served. But, when it comes to
'modern ones, they feel that, if
they choose a Danish modern
desk, for example, all the fur-
niture in the room also must be
Danish modern.

But this “matching look” is
almost un-American, Miss Dia-
mond observed. She referred to
the first settlers, who brought
many different styles to this
country. As time went on the
styles mingled, resulting in that
\period known as “Early Ameri-
can.

One Strong Reason

But the non-matching quality
of Early American is a strong
reason for its continued popu-
larristl, Miss Diamond contends.

cause pieces can be re-
placed or augmented without
any particular worry about
whether or not they match,
homemakers feel “secure” with
this style. Thist is because it is
easy to decorate this way and
because they are sure the furni-
ture will not be out of style
when they need more plecaes,

Miss Diamond urged her audi-
ence, as well as the decorating
amateur, to learn to blend the
many styles of modern furnish-
ings.

“Then ‘modern’ may become
the style called Twentieth Cen-
tury American,” she said.

Among the other trends list-
ed by Miss Diamond were:

GIn furniture, the “country
classics” will be popular,-i. e,
rural English styles, French and
Italian Provincial ones and, of
course, Early American. Built-
in cabinets often will be re-
placed by free-standing cabinets
with a built-in look. “These
have the flexibilty to suit the
constantly moving American
family,” the speaker said.
9In accessories, colorful rugs,
patterned wallpaper, more and
more art, oriental objects and
accents and practical fabrics
will be the thing.
GIn lighting, built-in illumi-
nation continues to be the fa-
vorite, with hanging lamps, in-
cluding elegant chandeliers,
popular adjunets,
| 9In color, muted hues, with
{accents of rich, stained glass
tones, will fill in the picture.
9In the rooms of the house,
the bedrooms are showing the
newest change. Master bed-
rooms are getting larger. They
are serving as a sitting room
so that youngsters can take
over the family room. And
there is a trend away from
doubling children up in one
room. It is “felt that even chil-
dren must have pﬂw;;




Py Chicago, June 17. — The
“=#%time has come when the value
W . of change for the sake of
change in home [furniture de-
1 is being questioned:

_;"**;Dne person who made  a
downright denunciation of this
%4 attitude at a Home Furnish-
- 8ings Market press conference

jeas ({"“We can't design for head-

uiss lines. If we have to come out

S8 every six months with some-

s ithing new and revolutionary

! ; ply to make news,’ we are
%o ‘mot serving the public. Furni-

g =% idure is something that is meant
= last. It is not what's new

(= jthat is important, it is what
% ds good.”

% °" The whole idea of continu-
jous revolutionary design was,
’;-pfshe said, unrealistic and im-

\2¢" S'practical from the point of

! \;. view of the consumer.

G4 gs “You don't get up in the

“morning and say ‘I think I'll

srn F yesterday was gaiigner Freda _ ire
&% Diamond of New York. :

‘Latest Idea in Beds: A revolutionary new bed is being

By SHIRLEY McNEILL
Gazette Staff Reporter

dbuy some new furniture to-
oy "

Chicago Designer Henry P.
Glass came out against “‘fash-
ion in furniture.” I'm all for
fashion as far as women's al-
tire is concerned but in furni-
fashion means obsoles-
cence. If you put dates of fur-
niture so that it is in one year
and out the next, you are not
serving the public.”

Romanticism

At an earlier press meeting
Designer John Van Koert of
Wew York, just back from a
two-month survey of the state
of decor in Europe, said Amer-
ica is in a period of growing
romanticism. The  public on
this continent is tired o fthe
mass-produced, modern look
and is turning to the tradi-
tional and mixing ali periods.

In Europe he found a notable
uniformity. “The same home

shown for the first time by the Simmons Company in
the Merchandise Mart in Chicago. Plugged into a
clock radio, the Beautyrest mattress-box spring com-
bination, called Adjust-A-Bed, slowly but decisively
lifts the sleeper to a wide-awake position as soon as

the clock timer turns on the radio.

Electric controls

also enable the usef to adjust both ends or the middle
of the bed to any desired angle. The new device is
designed to permit maximum relaxation for reading,
breakfast in bed, night-time TV viewing, midnight

snacks; is ideal for foot, head or back rest.

hat's Goo-d,‘ Not What's New
Aim Of Furniture Designers

furnishings recipe is fn he
found everywhere in Western
Europe. Take two parts Dan-
ish furniture, mix with Swed-
ish drapery fabric, garnish
with glass from Italy, set the
table with German stainless
steel flatware and light the
room with Japanese lanterns.”

This was a popular recipe
in this part of the world not so
long ago, but now it has gone
stale. To the European this
spells “retrogression.” *‘Euro-
peans are full of disbelief, hor-
ror-struck by what seems to
them retrogression."” But out
of the agonizing variety in the
American home furnishings
market — out of what he call-
ed “this weedy garden of
ours” — Mr. Van Koert is con-
vinced there will come new
hybrids and many promises of
better things.

We asked designer Henry
End, the man who designed a
revolutionary hotel room of
tomorrow which was unveiled
last fall, what he thought of
the return to a more roman-
tic style in home decor—would
it fit in with new architec-
tural design?

He answered by making a
comparison between women's
fashions and home decor. “To
create the maximum effect
with a very plain costume, you
must have jewelry. I think the
combination of wvery simple,
even pure design is a betfer
foil, a more natural back-
ground for that elegant old
chest or that valuable paint- |
ing.“ |

Bathrooms First

There are some decorators
who feel too many people have
misplaced values and the
wrong conception of the rela-
tive worth of home furnishings.
One of these is John C. Mur-
phy of Chicago who said,
“money will be spent on a ball
gown but not on a pair of
chairs: on a trip but not on the
furnishings for a room.”

Bathrooms and kitchens, he
said, are so well taken care
of that little is left for fur-
nishings in other rooms.

The need for a closer work-
ing relationship between the
interior *consultant and the
architect was considered one
of some urgency by Charlotte
Link, an equipment consultant
with a Chicago firm of archi-
tects and engineers. And to |
West Coast Designer William
Paul Taylor, the two greatest
needs were ‘‘a synthesis of
architectural and furniture de-
sign,” and an all-out campaign
on the part of all people as-
sociated with the furniture in-
.dustry to improve the taste of
the general public. He is con-
vinced that only a small por-
tion of the public is able to
evaluate what is good and

what is bad in furniture.
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