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‘Ol' don’t have to tell the woman
who has switched to Camels the
benefits of a fresh cigarette.

She knows all about it — that's
the reason she stays switched.

She has learned that the fine,
fragrant, sun-ripened choice tobae-
cos in Camels have a perfectly
preserved delicate mildness all
their own.

She knows by a grateful throat's
testimony what a relief this smooth,
cool, slow-burning fresh cigarette

K1 REYNOLDS TOBACCO COMPANY, Winston-Salesm, N. €.

means to sensitive membrane.

Camels are fresh in the Camel
Humidor Pack because they are
made fresh, fresh with natural
moisture and natural flavors—they
are never parched or toasted.

If you don’t know what the
Reynolds method of scientifieally
applying heat so as to avoid
parching or toasting means to the
smoker — switeh to Camels for
just one day, then leave them —
if you ean,

y)
ciga el
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“You like them I<III<,SII”
% du l'

CAMELS

Made FRESH = Kept FRESH

1932
Freshness as a Metaphor for Healthfulness

Tobacco ads are notorious for broadcasting what can only be called the
“Big Lie” - and think about it: how could the inhalation of smoke of any
kind be compared to “mountain air”? Smoke is offered as “fresh” and
“clean”; smoking was supposed to be “springtime fresh” or make you
“alive with pleasure.” Ads such as these continued long past the 1950s,
with verbal or visual themes of outdoor recreation, mountain air, clean
rushing streams, and so forth. The freshness theme early on became
grist for the industry’s “tit for tat” advertising. So while Lucky Strikes
were “Toasted” (“Sunshine mellows, heat purifies”) Camels countered
that their product was “Naturally fresh: never parched, never toasted!”

Freshness was also commonly used as kind of code-word for
healthfulness. Slogans used in tobacco ads called to mind the “cool” of
ice or the fresh healing virtues of springtime mountain pastures. “Kool”
and other menthol brands were also supposed to deliver a kind of
hospital-like sense of sanitary safety, and one company implied
cleanliness in its very name. “Sano” cigarettes didn’t last very long:
they didn’t deliver as much in the way of tar or nicotine as more popular
brands and their marketing skill lagged behind that of the bigger
players. By contrast, menthol brands grew in popularity after the
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postwar “health scare,” and many other forms of “health reassurance” were
offered (space-age filters of myriad sorts, promises of low-tar and/or nicotine
deliveries, eventually “lights,” etc.).
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AMERICA NEEDS NURSES

3 ENLIST NOW

CLAUDETTE COLBERT
PAULETTE GODDARD
VERONICA LAKE

i »
| ‘

(HESTERFIEL

Goop Tosacco, Yes... the
right combination of the WorLo's

Best CIGARETTE TOBACCOS ...
It isn't enough 1o buy the best cigorette tobacco, —
s Chestedfeld’s right combination. or blend, of  oos i(l\l
thesa tobaccos that makes them so much mider, 1 .6[([

<ooler and better.tasting.

Good Tobacco, yes... but the Blend — the Right
Combination — that's the thing.

Smoke Chesterfields and find out how really
good a cigarette can be

1943
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CLAUDETTE COLBERT i doing o grond job in the Volunseer Army Cantesn Service [VACS to the boy
St You should see her starring in the new Poromount Picture “PALM BE

Lo
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7

Milder. . Cooler .. Better-Tasting Cigarett

1942
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We asted narses o compare...

R. J. Reynolds Tobaceo Co.. Winston-Salem. N. C.

CAVALIERS ar MILDER
-'I-‘hqnflhe brand | had been s!

D) 4

Enjoy the wonderful,
natural flavor of king-size
Cavalier—the cooler, lighter,
milder cigarette. Priced no
higher than other
leading brands.

Scores and scores of off-duty, New York hos- *829—just think of it!—829% of the smokers
74 " . pital nurses were asked to compare CAVALIER interviewed said CAVALIERS are milder than
P, al l()r CIGARETTES with the brand they had been the brand they had been smoking! And that

(l\ 4 smoking . ..compare them for mildness. included all leading brands!

A Bavaliér

CIGARETTES
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MCLURE'S fur OCTOBER

Help Her Fill a Pipe for ‘Sammy”!

51 keape s fig
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wear
a cigar
...look smart
smoke smart

S by Shapety
Sk Sharkskin San by Fagle Cloches

Nurse Lighting Doctor’s Cigar
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This is tobacco too mild to filter. This is pleasure
too good to miss. This is CHESTERFIELD KING
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DERFUL SMOKES
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21 GREAT TOBACCOS 20 WON

1962
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Need Date
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NOTED THROAT SPECIALISTS REPORT on 30-Day Te

Not one single case of throat
1mtatl()n due to wmlm(/ (JI\NI] I Jb '

these were the findings of noted throot ipeciolis of 2,470 weekly exominations
o8 o s ldisd'of s e Nosnica ol Sol Gl ksl Gt 00 cumseosiit o

St gour o 30-Looy Comel MLONES Zsﬁ%y 7
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10 minutes to wait
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The 10-minnte Smoke for all Service Folk

1940 March 9
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‘Zézl.iqlgmoke!

As Gentle as it is Delicious!
For Lucky Sc not merely mild and .

« « NEWS FLASH! * *

“Sweepstakes” employs 6,000 to
address entriest

A

OF RICH, RIPE-BODIED / TOBACCO - “IT'S TOASTED"

|
-

1936 Sep 1
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fuckies
Vi
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¢ IN20722

1936 Feb 2
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A gallant army of
125,546 "°*°%5

help fight your battle
in the cause of Health

P\
have a way
with them, too!

¢ that 10 the ripe mild
I the purc imported

Not only do you trust them, but  evenls
nd it's the same  tobac
c. cigar

Smokers £0 CHESTERIILD be- Every CUISTERNILD is made to
ild-

smoke milder and 1o taste beteer.

cause they find them depe
er. You cansmoke as man

More men and women every day

And CHISTIRPILD 30 arc finding this out!

“_,._Chesterfield

SMOKID BY MORE MEN AND WOMEN IVIRY DAY
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