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“You like them FRESH?
So do 7 samsrmeins

Made FRESH — Kept FRESH

1932
Freshness as a Metaphor for Healthfulness

Tobacco ads are notorious for broadcasting what can only be called the
“Big Lie” - and think about it: how could the inhalation of smoke of any
kind be compared to “mountain air”? Smoke is offered as “fresh” and
“clean”; smoking was supposed to be “springtime fresh” or make you
“alive with pleasure.” Ads such as these continued long past the 1950s,
with verbal or visual themes of outdoor recreation, mountain air, clean
rushing streams, and so forth. The freshness theme early on became
grist for the industry’s “tit for tat” advertising. So while Lucky Strikes
were “Toasted” (“Sunshine mellows, heat purifies”) Camels countered
that their product was “Naturally fresh: never parched, never toasted!”

Freshness was also commonly used as kind of code-word for
healthfulness. Slogans used in tobacco ads called to mind the “cool” of
ice or the fresh healing virtues of springtime mountain pastures. “Kool”
and other menthol brands were also supposed to deliver a kind of
hospital-like sense of sanitary safety, and one company implied
cleanliness in its very name. “Sano” cigarettes didn’t last very long:
they didn’t deliver as much in the way of tar or nicotine as more popular
brands and their marketing skill lagged behind that of the bigger
players. By contrast, menthol brands grew in popularity after the
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postwar “health scare,” and many other forms of “health reassurance” were
offered (space-age filters of myriad sorts, promises of low-tar and/or nicotine
deliveries, eventually “lights,” etc.).
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STALENESS ruins flavor —
DPryYNESS burns the throat—

¥ N ~ ®
Smoke a FRESH cigarette!

Juse compare a Camel, puff by peff, with any

CaMELS

NO CIGARETTY AFTER-TASTE
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NATURALLY FRESH
never parched. never toasted!

re which is

Made FRESH — Kept FRESH

1932 Jan 9

Example of “Tit for Tat” advertising. Camels responds to the Lucky
Strike Toasting campaign by maintaining that their product is naturally
Fresh: “Never parched, never toasted!
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¢ your throat a
 HOLIDAY

You need never give your throat a thought when
you smoke Camels.

Instead of the harsh hot smoke of parched
dry-as-dust tobaceos — Camels — always fresh in
the Humidor Pack — give you unalloyed smoke-
enjoyment —mild, elean, cool!

That's because Camels are blended of fine Turkish
and mild Domestic tobaced e choicest that
money and long experience can b nd are deliv-
ered 1o you in prime smoking co n.

Fine cigarettes in the first place, made dust-free
H by a special vacuum-cleaning process, the Humidor
Pack keeps Camels fine, factory-fresh wherever
you buy them.

All over this great country people are discover-
ing for the first time what a joy a really good
cigarette kept in proper condition can be, and are
switching to Camels.

Join in, give your throat a holiday. Try Camels
for just one day, then leave them —if you can.

V v
Mild.. X0 CLGARETTY APTEN-TANTE
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‘)I’ course women prefer them

1932
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NEVER PARCHED OR TOASTED

Switeh to CAMELS

then leave them —if you can

¥ YOU want to know the difference

between 3 truly fresh cigarette
and one that is parched or wasted,
light a Camel.

As you draw in that cool, fragrant

ripencd obaccos, and are
made with just the right amount of

natural moisture and kept that way
until delivered o the smoker by
the Camel Humidor Pack.

Camels arc never parched o toasted.
That's why Camels bring you so
much unalloyed enjoyment. Thar's
why they are so much milder; why
they leave no cigaretty after-taste.

If you haven't tried Camels larcly,
get a package today and sce for
yourself what you arc missing.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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“Try my brand
«they're
FRESH!”
Never parched or toasted

Camels are made fresh, then kept fresh in
the air-scaled Camel Humidor Pack. If you
haven’t smoked a fresh cigarette lately, switch

to Camels, then leave them — if you can.

I J. REYNOLDS TOBACCO COMPANY, Winston-Sabew, ¥. €

CAMELS

Made FRESH — Kept FRESH

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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THE SATURDAY EVENING POST Jone THE SATURDAY EVENING POST

Made FRESH ~ Kept FRESH

1932 Jan 9
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CAMELS

Mild....NO CIGARETTY AFTER-TASTE

1931 Nov 26
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Smoke a FRESH ciganill
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fefreshes while you smoke

... LIKE NO OTHER CIGARETTE !

Only Newport adds a refreshing hint of mint
to the soothing coolness of menthol...ina
blend of the world’s finest quality tobaccos.

Refreshes While You Smoke.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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THE
REFRESHEST
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v UnWeapour Holidays
WKL with Winstonr

Look for the special
Winston Holiday Insert in
the December E20vissue
ol Rolling Stone

SURGEON GENERAL'S WARNING: Smoking
Causes Lung Cancer, Heart Disease
And May Complicate Pregnancy.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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? New
\\ Tennyson
~“*smacks of
& | fresh taste

with menthol flavor you can’t miss.
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Step into the wonderful world of Salem

D L b S o b €
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o o the

' foresf}reshtosteof
Pall Mall Menthol.

Ataller, co
With a longer length of cool
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Light menthol
to make your smoking
The lght touch of menthol fresh and free again.

i
BELAIRBELAIR §
i
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NOW 30% LESS 'TAR"! eewa

Just the right touch of menthol. BELAIR
Never heavy. Never harsh.
The taste is pure fresh!

Now only 9 myg.!

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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...fresher tha
men

Fln; Whn‘e Filter - Vg
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Here comes

BRIGHT

A fresh new taste experience
that outshines menthol.

It not only tastes fresher while you smoke.
It even leaves you with a clean, fresh taste.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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You never had it this fresh!

BRIGHT

The taste that outshines menthol-
and leaves you with a clean, fresh taste.

1983

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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...Smoke after smoke, your taste stays fresh!

—e

Moisturizing is the secret

A difference
you can taste-
a difference
you can feel!

Get fresh-tasting best-tasting LM...pack or box =

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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AL LVLLNNA

Spring's amazing electronic process creates

*the cleanest,
«the coolest,

-the mildest taste possible
in smoking today!

SPRING
TASTES

..WITH THE LIGHTEST MENTHOL TASTE OF ALL!

7961)
iy,

7760 P Seoillard gmf’
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A Fresh Morning, a Fresh Mount
and a Fresh-Rolled Cigarette

|
A

GENUINE

‘BuLL DURHAM

SMOKING TOBACCO

1920
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Fresh as Spring Water

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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This comes protty near
10 telling you how FRESH your mouth
will taste

after smoking SPUDS

all day.

1935

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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By gloryl They're right.

Two packs.
And mouth still
fresh as the dew!

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Lovely Patricia Ellis pro-
& teces the freshness thae firse
won her a successful screen
test. She's 5 feet 5; weighs
115; loves to swim and ride

k. (See ber in Repub-
mance On The Run.”)

horseb.

[copyright, 1038, by P. Lorillard Co., Ine.

Freshness
wins kans

TARS have risen, gleamed
brilliantly for a time—and
faded out of popular sight. Why?
Their talent was no less. Their
looks were not lost. Yet some-
thing was lacking; something
that makes the difference between
greatness and mediocrity. Fresh-
ness. In a star or a cigarette, fresh-
ness gives you an extra thrill that
no other quality provides!

Old Gold spends a fortune to
bring you the flavor-thrill of prize
crop tobaccos af the peak of ap-

for youn star..and Old Gold

pealing freshness; each pack pro-
tected against dampness, dryness,
dust, by fwe jackets of moisture-
proof Cellophane—double assur-
ance of the utmost pleasure and
satisfaction a cigarette can give.
TRY a pack of Double-Mellow
Old Golds! Discover what rea/
Jreshness means—in richer flavor,
smoother throat-ease!
. . .
TUNE IN on Old Gold’s Hollywood Screen:

scoops, Tuesday and Thursday nights, Co
lumbia Network, Coast-to-Coast

‘ Every pack wrapped in 2 jackets of Cellophane; the OUTER jacket opens from the BOTTOM.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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