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Date: 1935

Brand: Marlboro
Manufacturer: Philip Morris
Campaign: Mild as May

Theme: Targeting women, beauty
Key Phrase: Mild as May

Key Words:

Quote:

Comment: Ivory tips protect the lips. For decades, Marlboro was
marketed to women. In 1954 it underwent an abrupt sex change with
the introduction of the virile Marlboro man.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Date: 1935

Brand: Marlboro
Manufacturer: Philip Morris
Campaign: Mild as May

Theme: Targeting women, beauty
Key Phrase: Mild as May

Key Words:

Quote:

Comment: Ivory tips protect the lips. For decades, Marlboro was
marketed to women. In 1954 it underwent an abrupt sex change with
the introduction of the virile Marlboro man.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Date: 1935

Brand: Marlboro

Manufacturer: Philip Morris

Campaign: Marlboro America’s Luxury Cigarette
Theme: Targeting women, beauty

Key Phrase:

Key Words: Ivory Tips

Quote:

Comment: Ivory tips protect the lips. For decades, Marlboro was
marketed to women. In 1954 it underwent an abrupt sex change with
the introduction of the virile Marlboro man.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Date: 1935

Brand: Marlboro

Manufacturer: Philip Morris

Campaign: Marlboro America’s Luxury Cigarette
Theme: Targeting women, beauty

Key Phrase: Ivory tips — Plain ends — Beauty tips
Key Words: Ivory Tips

Quote:

Comment: Ivory tips protect the lips. For decades, Marlboro was
marketed to women. In 1954 it underwent an abrupt sex change with
the introduction of the virile Marlboro man.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Date: 1943

Brand: Marlboro

Manufacturer: Philip Morris

Campaign: Marlboro America’s Luxury Cigarette
Theme: Targeting women, beauty

Key Phrase: Ivory tips — Plain ends — Beauty tips
Key Words: Ivory Tips

Quote:

Comment: Ivory tips protect the lips. For decades, Marlboro was
marketed to women. In 1954 it underwent an abrupt sex change with
the introduction of the virile Marlboro man.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270



Marilyn E. Jackler Memorial Collection of Tobacco Advertisements AC1224

Date: 1943

Brand: Marlboro

Manufacturer: Philip Morris

Campaign: Marlboro America’s Luxury Cigarette
Theme: Targeting women, beauty

Key Phrase: Ivory tips — Plain ends — Beauty tips
Key Words: Ivory Tips

Quote:

Comment: Ivory tips protect the lips. For decades, Marlboro was
marketed to women. In 1954 it underwent an abrupt sex change with
the introduction of the virile Marlboro man.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Created by PHILIP MORRIS & CO., Ltd., Inc.

Date: 1926

Brand: Marlboro
Manufacturer: Philip Morris
Campaign: Mild as May

Theme: Targeting women, Beauty

Key Phrase: They lend an added charm to smoking
Key Words:

Quote:

Comment:

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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A CICARETTE CREATED L PHILIYP MORRARIS

1935

Date:

Brand:
Manufacturer:
Campaign:
Theme:

Key Phrase:
Key Words:
Quote:
Comment:

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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IVORY TIPS
Protect the Lips

MILD AS MAY

A CIGARETTE CREATED BY PHILIP MORRIS

Date: 1935

Brand: Marlboro
Manufacturer: Philip Morris
Campaign: Mild as May

Theme: Targeting women, beauty

Key Phrase: Mild as May, Ivory Tips protect the lips
Key Words:

Quote:

Comment:

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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CIGARETTE COSTS ONLY
A FEW CENTS MORE THAN
ORDINARY BRANDS —

Infinitely finer tobaccos for a tiny differ-
ence in price. A product of Philip Morris.
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Date: 1977

Brand: Marlboro

Manufacturer: Philip Morris

Campaign: America’s Luxury Cigarette, Ivory tips protect your lips

Theme: Targeting women, beauty
Key Phrase: Mild as May

Key Words:

Quote:

Comment:

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Underwent a Sex Change in 1954
MILD AS MAY

Marlboro Woman Collage

Brand: Marlboro
Manufacturer: Philip Morris

Campaign: America’s Luxury Cigarette, Ivory tips protect your lips,
Mild as May

Theme: Targeting women, beauty
Key Phrase: Key Words:

Quote:

Comment:

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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