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More vintage tobacco makes PHILIP MORRIS
naturally gentle and mild

More delicate in flavor, too... for those with keen, young tastes

‘ Philip Morris

Smoking is not a
habit often undertaken by adults. Almost all new smokers, the lifeblood
of the industry, are teens and young adults aged 13 to 21. Internal
company documents show that young people have been (and remain
today) a key marketing target. Infants and children are often depicted in
ads from the Golden Age of American cigarette advertising (1930s-
‘60s): a baby held tenderly in its mother’s arms illustrates the
gentleness of Philip Morris; another series has babies endorsing their
parent’s use of a particular brand. Still other ads show children gifting
their dads with cigarettes on Father’s Day. Teens were also a
consistent target (internally characterized as “replacement smokers”):

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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hence the ad copy that tells how Philip Morris “has made so many friends
among younger smokers — with their fresher, unspoiled tastes.” A young man,
with books cuddled under his arm and a pack in his hand, praises
Chesterfields as “The largest selling cigarette in America’s colleges.”
Graduates in cap and gown, holding cigarettes, were also used to identify,
none too subtly, smoking as a proud badge of adulthood.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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More vintage tobacco makes PHILIP MORRIS @
so popular with younger smokers ﬂ
-~

Philip Morris

1955

“So popular with Younger Smokers.” Gentle, more delicate in flavor . .
For those with keen young tastes.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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NEW!...and worth courting!
o)

g The new Flavor-Rich OLD GOLDS

1940
New! . . And Worth Courting. (nice double entendre)

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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1942
Something New Has Been Added

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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...a Youne Man’s Fancy turns
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April 1938. . . A Young Man’s Fancy Turns.

Today’s man-turningest cigarette is double-mellow Old Gold.
From the Stanford University student magazine, April 1938.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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foted young debutante
of the scason is an
accomplished figure skater

M

Feted Young Debutante . . .

If you prefer a cigarette that is mild - gentle to the throat - try Camel’s.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Pl The National oy Smoke

The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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SOMETHING ABOUT FATIMA-
ITS GREATER DELICACY, ITS
MORE SKILLFUL BLENDING
OF FLAVORS — HAS MADE 1T,
AS IN OTHER DAYS, A CON
SPICUOUS FAVORITE WITH

THE YOUNGER SET

OUTSTANDING FAVORITE AMONG HIGHER - PRICED CIGARETTES !

The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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IT'S THE YOUNGER CROWD THAT SETS THE STANDARD!

O to the

particular cigarette they
call their own today is one
that you've known very

well for a very long time.

FATIM A

« = e
What a whale of a difference just a few cents make!

1927

This young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270

12



Marilyn E. Jackler Memorial Collection of Tobacco Advertisements AC1224

////////

UL y i e sewerrrs o
‘ \L‘ )‘ SMOKING PLEASURE
RN f # ! /
) [ ‘
A/////y wy t( CLU

RIGHT COMB[NATION WORLDS BEST TOBACCOS ~ PROPERLY AGED

1946
Cigarette Vending Machines Made It Easy for Teens to Buy Cigarettes

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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A PUNCH, OR THE LONDON CHARIVARL—JANUARY 30, 1935.
WISE IN THEIR GENERATION

Our youngers and betters (says the Vicar) are not

always disposed to accept advice from those of riper
years. But the “old gang’ (as I believe they call us)
are still allowed the status of experts on port and
tobacco, and many a young man, I am told, will toss
his pouch of Three Nuns across the room with the

remark, “Try some of ‘the Vicar’s choice’!”

At

il

curious cut—1/24d. an ounce

224

Issued by STEPHEN MITCHELL & SON, Brauch of The Imperial Tobacco Co. (of Great Britain and Ireland), Ltd. St. Ausdrew Square, G

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Zight an OLD GOLD

STIMULATING BUT NEVER IRRITATING

The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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UT NEVER IRRITATING.

The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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CLICKS . . . with

The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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1946
Cigarette Vending Machines Made It Easy for Teens to Buy Cigarettes

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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L1z /d/&/zy BUT NEVER IRRITATING

1946
Cigarette Vending Machines Made It Easy for Teens to Buy Cigarettes

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Lovely Patricia Ellis pro-
& teces the freshness thae firse
won her a successful screen
test. She's 5 feet 5; weighs
115; loves to swim and ride

k. (See ber in Repub-
mance On The Run.”)

horseb.

[copyright, 1038, by P. Lorillard Co., Ine.

Freshness
wins kans

TARS have risen, gleamed
brilliantly for a time—and
faded out of popular sight. Why?
Their talent was no less. Their
looks were not lost. Yet some-
thing was lacking; something
that makes the difference between
greatness and mediocrity. Fresh-
ness. In a star or a cigarette, fresh-
ness gives you an extra thrill that
no other quality provides!

Old Gold spends a fortune to
bring you the flavor-thrill of prize
crop tobaccos af the peak of ap-

for youn star..and Old Gold

pealing freshness; each pack pro-
tected against dampness, dryness,
dust, by fwe jackets of moisture-
proof Cellophane—double assur-
ance of the utmost pleasure and
satisfaction a cigarette can give.
TRY a pack of Double-Mellow
Old Golds! Discover what rea/
Jreshness means—in richer flavor,
smoother throat-ease!
. . .
TUNE IN on Old Gold’s Hollywood Screen:

scoops, Tuesday and Thursday nights, Co
lumbia Network, Coast-to-Coast

‘ Every pack wrapped in 2 jackets of Cellophane; the OUTER jacket opens from the BOTTOM.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Cigar smokers start young and stay young!

The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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PUNCHBOWLE Tobacco
lost nine years ago, turns up
“as fresh as if it had just
been bought

~o it was indeed a windfall”

The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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»
Barneys
may lead you to the true,
dccp, lasting !riund\hip
of the pipe,—one of life’s
simplest, yet greatest joys

The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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See LAUREL and HARDY

in their latest riot of laughter

“BABES IN TOYLAND"

A HAL ROACH PICTURE

AMERICA'S Smoottest CIGARETTE,

The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Fun By The

Pack

For the fun of your young
life you don’t have to wait
for the Circus Clown at
$1.00 per, plus war tax.
For 15¢ you can get twenty
b, times more fun out of a |
B pack of Clown Cigarettes—a
balanced blend that brings
you back for another pack.

UNION

Aston-Fisher Tobacco Co., Inc.,

CIGARI-'.TTES
.20 forl5°€

The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Camel Time is pleasure time!

Time for elean-cut taste, honest
enjovment. easygoing mildness. Moments seem
to brighten up every time you light one up.

Make it { camel Tlme‘a right now!

MOACE. GOAAETX

THE BEST TOBACCO MAKES THE BEST SMOKE!

The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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The this young college student has PA (Pipe Appeal) in the eyes of the
admiring young coed.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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1946
Cigarette Vending Machines Made It Easy for Teens to Buy Cigarettes

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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