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School days are here. And that means BIG TOBACCO
BUSINESS for somebody.

Let's get 1it.
- and start after it RIGHT NOW.

Attached is a 1list, in duplicate, of the most
important Prep Schools, Colleges and Universities in your
division. This list gives name of the school, town at or
near which located and number of men and women students.

At any school marked "X" we will probably use one or more
of the student magazines or newspapers; however, you will
be given a list of such papers a little later on and should
make no promises to any of them abcocut any advertising.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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CELEBRITY STATEMENT AND RELEASE
. Frank Simatra S — oomm.}i}m».h#lm.md Motlon Ploture Star .
330 Carolwood Prive '

.. Los Angeles 24, Califoralie ... NOQ. OF YEARS A LUCKY STRIKE SMOKER

You know, Luckiss are really a llld-wtlng olgarette.

1 make my living with my thromta....and doing five radio
shows a wook maes my throat mighty eemeitive. Appearing
before the publie that often also keeps me highly keyed up.
S0, 1 have two good remsons for smoking Iueky Strikes.
They relax ms asd at the same time Lucky Strikes are kind
to my throat., It's that simple. And Luoky Strikes are
that wonderful. Hers's ancther thing. Ths way I look

st it, smoothness is & must in singing and in a oigarstte,
t00. And Luockiss' fine tobaoco is remlly smooth tasting.

That's what makes Luokies so goods

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270



Marilyn E. Jackler Memorial Collection of Tobacco Advertisements AC1224

NEW YORK WORLD-TELEGRAM AND SUN
New York, New York
Noveriber 30, 1955

Smoking Doctor
Honored by AMA

B2 hs United Pren,

BOSTON, Nov. 30.-A pipe
smoking physiclan from Mt
gnurmel, Pa., who mndk: wonder

g8 are more ngerous
than tobacco was named family
doctor of the year yesterday
by his colleagues of the Ameri
can Medical Assn,

Dr. E. Roger Samuel, €8, was
thosen for the 1856 award by
the AMA's House of Delegates
and recelved it from Dr. Gun
nar Gunderson of La Crosse,
Wis.. chalrman of the assocla
tlon's trusteer

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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18 Ldltorl |1{2¢llthr The Fou

“INSTEAD OF A gWI:.ET” DE T TED FROM -
LUCKY STRIKE RADIO PROGRAM

But Food Manufac!urcrs Will Not Compromise Until All Refey-
ence to Dieting Is Eliminated from Advertising-—Junius
Parker Resigns as Chairman of American Tobacco

ONTROVERSY between the food American Cigar Company, was not dye

manufacturers and the American  to controversy over the Lucky Strike
Tobacco  Company, manufacturers of advertising program, an official of the
Lucky Strike cigarettes, took a2 new Amcrican conpany said.

turn last week wlucu the latter com- Mr, Parker's statement on his resigna-
{-an), broadcasting over the National tion follows: .
sroadeasting Company net\»ork ‘elimin- “My retirement from official connec-

ated from its sales talk thc “instead of  tion with the American Tobageo Comn-
a sweet” phrase in the “Reach for a  pany and its controlled companies, in-
Lucky instead of a sweet” slogan, clnjmg American Cigar Company, secms

But the food nmnul’axturcr\ are still  to me of no special significauce, It has
unsatisficd.  Ames & Norr, the ageocy  been induced smlply and only by my he-
handling lln< drive of the National Food lief that the duties and responsibilities
Produch. Pm.mu. Commitie an-  that ought 1o be discharged and assumed

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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CONFERENCE TOPIC
The Gratification of Cigarette Smoking

PURPOSES

Scientific: To stimulate scientists to a renewed study of
the positive, rewarding aspects of cigarette
smoking. ’

Industry: To provide the scientific facts for a prb—
.cigarette public relations campaign.

PARTICIPANTS

Twenty prominent scientists from the 1ife, behavioral and
social sciences (see roster of invitees).

PLANS
Eminent spokesmen of the represented disciplines will present

papers for discussion. Conference proceedings to be published
as a contribution to science.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270



Marilyn E. Jackler Memorial Collection of Tobacco Advertisements AC1224

Question 7.

Please detail the method employed in securing state-
ments of approval and/or endorsements of 20,679 physi-
cians:

ANSWER,

Guided by an eminent physician, the Company pre-
pured two questions, sending them to physicians through-
out the United States. In these guestions and in the
letter which accompanied them (see Exhibit ¢“G-1'") the
Company pointed out that the Toasting Process was ap-
plied to tobaccos previously aged and cured, that it was

i a process lasting some 45 minutes, and that il was an
extra process. The first of these questions was the fol-
Howing:

“In your jud
‘Toasting Proce pplied to tobaccos previously
aged and cured, likely to free the cigarcite fron.
irritution to the throat?"

18,781 physicians answered ‘“Yes' to this first ques-
tion,
The second question was the following:

“Do you think, from your expericnce with
Lucky Strike eigarettes, that they are less irritat
ing to sensitive or tender throats than other cigar
altes, whatever the reason?’’

20,679 physicians answered ‘“‘Yes’’ to this second
question.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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WASHINGTON POST AND TIMES HERALD
Washington, D.C.
July 19, 1957

Lung Cancer Is Aired

In Smoke-Filled Room

By Harry Gahhett
Bislf Reporter

Two scientists splil right down the middle of a smoke-
filled Congressional hearing room yesterday on the red-
hol question of cigarette smoking's relationship 1o lung

cancer.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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(2) Lucky Strike Guest Stars. You contend that the sums paild o certain
gueet stars on the "Lucky Strike Hit Parade’ radic program, sgeregating
$18,650.00, was not taxadle because these individuals were parforming services
of & vory umsual naturs and they were not in fact employees. In a brief
subnitted with your letter you sst forth your position in respect to these
guest stars, two of whom received $5,000.00 each (Claudette Coldert and Gary
Cooper), two of whom received $3,000.00 each (Henry Ponde and Zdward G.
Bobinson), Bod Hope who received $2,500.00, and Bernise Ssunders and Xuery
Darcy who received $50.00 and $100.00, respectively.

The guest stars, well known moreen figures who had endorsed Lucky Strike
Cigarotte testimonials whioch were being reproduced in current advertising of
the spoumsor, sach appeared during the course of a regular radio program
spongored by the American Todacco Company. The guest stars d4d not form
part of the general entertainment offered on the program, but rather cut into
the program as an interruption. Some of the guest stars sang a song, others
were interviewsd, and others merely interjected a characteristic remark. In
each case the strese was placed upon the personality and acelebrity of the

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Phillip Morris Europe, S.A.,

Brillancourt 1006,

Lausanne,

Switzerland. 18th October 1979,

For the attention of Mr. P. McNally
Dear Sirs,
Re: "SUPERMAN II" - THE MOVIE

This letter confirms the agreement that has been reached between
our two companies whereby we have agreed to include in our
feature film currently entitled "SUPERMAN II" (the Film) exposure
of the Marlboro brand name (the Material) on the following terms
and conditions:

1. The exposure of the Material referred Lo abcve shall be
effected in a major scene in the Film involving "Urca®
(sarah Douglas), "General Zod" (Terence Stamp) and
"Superman" (Christopher Reeve) and will bz filmed in
accordance with the shooting script in scenes presently
numbered 333 through 341, a copy of which is attached. The
size cf the billboard referred to in the relevant scenes
will be approximately 20 feet by 10 feet and will be
illuminated.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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M. Lo, M.D.

West EXD WENUE

New Youx

EXuicors 34037

July 18th, 1947

Mr. W. F. Greenwald
Philip Morris & Co.
119 Fifth Ave.
New York, N. Y.

My dear Mr, Greenwald:

Some months ago I did some research
on the comparative irritant action of cigarette smoks, and
as a result of this, I was in a good position to see for
nyself what the otfoc*of the various types of cigarettes
were.

Predicated on these observations, I
was able to conclude that the Philip Morris cigarette was
less irritating than the others.

Naturally, in the ocourse of my work,
in my specialty of Ear, Nose and Throat, I occasionally
find conditions where it is necessary and desirable to re-
move or reduce any irritating condition or substance. And,
where smoke is the irritant, I advise my patients to stop
smoking if possible. But, if impracticable, then I can
honestly advise them to use the less irritating cigarette,
vig, the Phili) Morris oigarette.

I am glad to give you this information
because it is based on my own actual work and observations,
You are privileged to use it in any ethical and proper way,
but, under no circumstances is my name to be used in any
advertising, promotion or campaign.

Yours very truly,

Qfu wi . Roe:

JOHN M. LORE', M. D.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Question 7.

Please detail the method employed in securing state-
ments of approval and/or endorsements of 20,679 physi-
cians:

AXSWER,

Guided by an eminent physician, the Company pre-
pured two questions, sending them to physicians through-
out the United States. In these guestions and in the
letter which accompanied them (see Exhibit ¢‘G-1"") the
Company pointed out that the Toasting Process was ap-
plied to tobaccos previously aged and cured, that it was

ia process lasting some 45 minutes, and that il was an
exira process. The first of these questions was the fol-
{lowing:
“In your judgment, is the heal trcatment or
‘Toasting Process’ applied o tobaccos previously
aged and cured, likely to free the cigareite from.
irritution to the throat?’”

18,781 physicians answered ‘“Yes'’ to this first ques-
tion,
The second question was the following:

“Do you think, from your expericnce with
Lucky Strike cigarettes, that they are less irritat-
ing to sensitive or tender throats than other cigar-
ottes, whatever the reason?’’

20,679 physicians answered ‘‘Yes’’ to this second
question.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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X AMERICAN MEDICAL ASSOCIATION
535 North Dearborn Street, CHICAGO
PUSINESS DEPARTMENT

December 6, 1935 marimess relri hadikay WCB

IN RE:
American Tobacco Co.

Lord & Thomas
247 Park Avenue
Nev York City
Attention Mr. J.0. Bauer
Gentlemen:

We are pleased to acknowledge receipt of your insertion
orders for page advertisements of Lucky Strike Cigarettes
for
December 14, 1935 JOURNAL Am. Med. Assoc.
December ARCHIVES OF OTOLARYNGOLOGY
December ARCHIVES OF SURGERY
December ARCHIVES OF PATHOLOGY
December ARCHIVES OF NEUROLOGY & PSYCHIATRY
December’ AMERICAN JNL. DISEASES OF CHILDREN
December ARCHIVES OF OPHTHALMOLOGY
December ARCHIVES OF DERMATOLOGY & SYPHILOLOGY
December ARCHIVES OF INTERNAL MEDICINE

As Indicated in our previous communication, the matter of
advertising claims made for cigarettes in A.M.A. publications
is given very serious consideration by our Advertising Com-
mittee. The copy which you send us relates to rescarch and
important scientific deductions and for that reason it will
be necessary for us to have some additional information.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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the possibl v with the R. J. Reynolds Tobacco Company.

here has been no opportunity to re ch the

I have & ed source data which should be analyzed prior to any

One point of dackground which might be useful in discussion with

als would be the nuestion of their survey, the basis of a

he Corpany that more d

ors use Carels than any other ¢

from outside sourc

valid

undertaking the

unsuccessfully

al meeting.

s possibility was ruled ou

themselves outsice the entranc

and questioned decters as they en-

questionnaire was routine -

asked: How did you to Mew York - by plane, tr

ome with you, etc.?

Tan semething like

you smoke ciga

was positive: “ould you mind

114ng us what kind you sroke? Is

you have with you? A large nusher apparently did have Camel

cigarettes on their person.

Unbeknownst to the pecple who read the ads based on these

irs,
was the fa

that the interviewers had placed in the doctors’ hotel rooms on
their a

val cartons of Canel cigarettes. The chances are that the doctors
Tan out of cigarettes on arrival, and conveniently put a pack of Camels into

their own pockets.

Obviously, this story has been

old many tires, and in countless
=ays. But it certainly proves the point that it is not the most effective

1d cordial relaticns with a whose support is almost required.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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. PROMOTTON
2”A recent trip around the oountry afforded an excel-
" lent though brief opportunity of ewaluating the
results of our past efforts in the medical field as

_well as determining the mopuvity of the medical
‘ profession to pri and fut ;

X h-o- eout to coast, and n-a- the Oulfr to eonlda. 54
;X was truly surprised at the high esteem in which

{7/ Pnilip Morris is held. Our omn efforts ms well as
our behavior undoubtedly are important factors. - X
“This cordial attitude has been immeasurably enhanced .

~ by the activities of our competitors, which have *
been recognized as an attempt to oash in om our
efforts. But the one thing whioh has done more to
throw the dootors into our osmp than anything else
18, "More Doctors Smoke Camels ..." . If Reynolds
ever had the doctors smoking Camels, which I still
soriously doubt, they have lost them now — not
only as smokers but their respect as well.

In view of this situation, I believe that now is
the propitious time to put on pressurs in the
medioal field. Another consideration of importance
is =~ a tremendous number of new men are now in
practice. Since 1941, the medioal gradustes went

, directly into the armed services -~ and now those
men are starting the regulsr practice of medioine.
We should do the same job with them that we did
back in the old days -- gcientifio presentations
bafore mediocal groups (which inoidentally did more _
to build our prestige in medical ciroles then any "%
other sotivity); together with increased and great-

" er frequenocy of coverage through the medium of
detailing. At the present time there are eight men
engaged in promotional activities. I earnestly
recommend that an inorease in manpower be immediately '°
authorized. Mr. A. W. Lawton who recently resigned
has been replaced by Mr. M. Smolan. The latter is

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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COLIEGE PLAN FOR 1049
Introductions
We want the college man and woman for 3 reasons. Pirst,
because they are smokers. Second, because they are widely copied

by others. They set the styles. Third, because they're young
and if we sell them, we have customers for a long time.

Here are our plans for '49 - Mr, Joe Cahn,

SRsBBORBBRBIRBEN.

Gentlemen, we know that each year a large group of new
young smokers is created particularly with young people of college
age. During the formative period these young smokers even change
from brand to brand., As a matter of fact when they finally arrive
in college in their freshman year, they present us with our first

opportunity to do promotional work in this field.

_lo night well adopt the slogen "Get 'em young, train 'em
right", meaning simply we are again actively entering into the
college market., Yes, we know that competition is getting stiffer,

, however, based on the experience we have gained since 1934 and
particularly, cduring 1948, we are quite ready to enter again
actively into the college field,

1948 was a retesting year for us as far as college work was
concerned, Subsequent to the war College Division activities had
been made almost completely an added duty to the work of our Sales
Supervisory Forces, Because of the many other jobs assigned to

our Division Msnagers and Supervis s not fair to them

» this

§
or to the college program, and as a result during 1948 this was §

changed, Q

b=

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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CONFERENCE TOPIC
The Gratification of Cigarette Smoking

PURPOSES _
Scientific: To stimulate scientists to a renewed study of

the positive, rewérding aspects of cigarette
smoking. '

Industry: To provide the scientific facts for a pro-
.cigarette public relations campaign.

PARTICIPANTS
Twenty prominent scientists from the life, behavioral and

social sciences (see roster of invitees).

PLANS

Eminent spokesmen of the represented disciplines will present
papers for discussion. Conference proceedings to be published

as a contribution to science.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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BATTEN, BARTON, DURSTINE & OSBORN, Incorporated
: | 383 Madison Avenue, New York ‘

4April 8, 1836.

/

Dr. Howard W, Haggerd
Yals University
New Haven, Conn,

Dear Dr, Haggard:

Brown & Williamson Tobecco Corporation would like to run a series
of messeges addressed to the medical end dental professions on the
sub ject of menthol. These messages would &ppear only in the Jour-
nal of the American Medical Associatlion and in Orel Hygiene, the
latter publication going sclely to dentists.

We urc enclosing these proposed advertisements in photostat eud
cerbon form, v ; % )

Why should we want to run advertising in these publications?. The
answer is that occasionally a smoker will consult his physician o:
his dentist ebout smoking in general, end some times about smokin,
mentholated cigerettes in perticular., We think thet the well-in-
formed physician knows enough about menthol to answer &s you woulr
enswer. ‘We are told that less well-read doctors might themselves
be frenkly puzzled about whet to reply to their patients, and,
knowing their patients expect them to know, they often give a: Ia-
correct answer harmful to mentholeted cigarettes. It Is probebly
not too unflattering an assumption that the average dentist doss
not know whet systemic effect menthol hes in a clgurette,

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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2. Prcmotional Work in the Hedical Field

A. Advertising
During 1938 scientific advertising appeared in:

Journal Amorican Medical Assns weekly
Mediial State Journals {40) Honthly
Specialty Medical Journals (10) monthly
Journal American Dental Assne monthly

This advertising wae prepared by the Researon Department
in conjunction with the Biow Company. In all of this advertising
appears a coupon by which the reader can request reprints of the
various Philip Morris papers which have been published. To date
we have recoived'roquaan in excesa of 60,000 from doctors ==
practically half the total doctors in the country. Approximately
1C,000 dentists have requeated these reprints.

Be Conventicn work

During 1938 we exhibited at 47 medical conventiors,
contaoting about 25,000 doctors, and at 16 dental conventions,
cortacting 11,000 dentists.

Special note should .e made of our participation in the
convert icn of the American Acadexmy of Ophthalmology ard Oto-
laryngolory, held in Jashington, DeCe last October. The fact
that tho privilege of perticlpatinz in this convention was given
to us by tho Acedemy was a signel honore This association
constitutes the outstendin; group of nose end throat speciulists
in the country and is looked upcn as the most ethicul of its
kind in the country. Before the close associution which Philip
Uorris enjoys, purticipetion by e comeroiel orgzaniiation was
unheard of in modical circlese

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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‘RED’ BARBER HEARD |
IN CIGARETTE CASE

Testifies to Getting $100 for
Signing Endorsement

A radio announcer who ad-
vertises Old Gold cigarettes and a
mechanic who smoked Lucky
Strikes both signed testimonials|
for Camels, according to testimony
given yesterday before Webster|
Ballinger, trial examiner, at a Fed-,
eral Trade Commission hearing on
a complaint charging that the
R. J. Reynolds Tobacco Company
used misleading advertising. The
hearing was held at the Commis-
sion’s offices, 45 Broadway.

The announcer, Walter L. (Red)
Barber, said that he was a regular
smoker of Camels when he signed
| the endorsement, published with

his picture in 1939, and that the
William Esty advertising company
!paid $100 for his statement. He
|later changed his brand of ciga-
rettes, he said, but the examiner,
lon an objection, declined to let
him tell what he smokes now.

The mechanic, Allan Patterson.
672 Tenth Avenue, testified that
|he not only endorsed Camel cigae
| rettes but also posed for advertising
of Prince Albert tobacco. He “just
couldn’t stick to” Prince Albert,
he told the examiner, and, al-
though his testimonial said that
both he and his wife used Camels,
“Mrs. Patterson never smoked in
her life.”

Miss Mary E. Wegener, acting
secretary of employment at Colums-
bia University, testified that for
several years she had referred
students to the Esty advertising
company to endorse Camel cigaret-
tes, at the company’s request. Stu-
dents received about $35 for each
endorsement, she said.

€he New Hork Times
Published: April 6, 1944
Copyright © The New York Times

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270

21



Marilyn E. Jackler Memorial Collection of Tobacco Advertisements AC1224

CELEBRITY STATEMENT AND RELEASE
NAME Eraok Siwatrs OOCU'PA'.I"I_ONA.HQM.,IIIG. Motion Ploture Star
ADDRESS 320 Carclwood Drive .

_Llos Angeles 24, Califoraia . NO. OF YEARS A LUCKY STRIKE SMOXER

You know, Luckies are really a nild-tasting olgarette.

1 make my living with my throat....and doing five radle
shows & weok makes my throat mighty sensitive. Appearing
before the public that often alsoc keeps me highly keyed up.
80, 1 have two good reasons for smoking Lucky Strikes.
They relax me and at the same time Lucky Strikes are kind
to my throat. It's that simple. And Luoky Strikes are
that wonderful. Here's another thing. The way I look

&t it, smmoothmess is & must in singing and in a oigarstte,
t00. And Lucklies' fine tobaoco is really smooth tasting.

That's what makes Luckies so goods

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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SAYS MOVIE STARS
SELL USE OF NAMES

American Medical . Association
Declares Their Endorsements
of Any Product Are Offered.

CHICAGO, Nov. 8 (®.—For a few
hundred dollars an advertiser can buy
the name of a stage or movie star to
foot an indorsement of any product he
purveys, and the advertiser may write
his own testimonial, . the American
Medical Association asserted today in
an article in Hygeia, its health maga-
zine.

A firm doing business in Chicago of-
fices as Famous Names, Inc., holds the
testimonial rights to names of a group
of screen and stage stars, according to
the article on “The Testimonial Game"
appearing in the magazine, and thir-
teen such stars are listed as the field
one advertiser was offered the right to
pick from.

With the star’s endorsement, accord-
ing to the article, the advertiser may
have a specially posed picture of the
celebrity and the exclusive right to
that pame against all competitors.
Pictures of famous movie stars ‘‘have
unlimited possibilities for attracting
greater attention to your advertising,”
the assoclation quotes the company's
literature.

The advertiser may specify the poses
he desires, the company s quoted, and,
“if desired, the endorsement signed by
the star can be of your own dictation.”

Ehe New FJork Times
Published: November 9, 1926
Copyright € The New York Times

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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|
Phillip Morris Europe, S.A.,

Brillancourt 1006,

Lausanne,

Switzerland. 18th October 1979,

For the attention of Mr. P. McNally
Dear Sirs,
Re: "SUPERMAN II" - THE MOVIE

This letter confirms the agreement that has been reached between
our two companies whereby we have agreed to include in our
feature film currently entitled "SUPERMAN II" (the Film) exposure
of the Marlboro brand name (the Material) on the following terms
and conditions:

1. The exposure of the Material referred Lo abcve shall be
effected in a major scene in the Film involving "Urea®
(sarah Douglas), "General Zod" (Terence Stamp) and
"Superman" (Christopher Reeve) and will ba filmed in
accordance with the shooting script in scenes presently
numbered 333 through 341, a copy of which is attached. The
size of the billboard referred to in the relevant scenes
will be approximately 20 feet by 10 feet and will be
illuninated.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Mr. Bob Kovoloff
ASSOCIATED FILM PROMOTION
10100 Santa Monica Blvd.
Los Angeles, CA 90067
Dear Bob:

As discussed, I guarantee that I will use Brown & Williamson
tobacco products in no less than five feature films.

It is my understanding that Brown & Williamson will pay
a fee of $500,000.00.

Hoping to hear from you soon;

PP

/f'/'/."{"; e
Aoz

Sincerely, ///// X:;;’
oS

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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June 14, 1983

Mr. Sylvester Stallone
1570 Amalfi Drive
Pacific Palisades, CA 90272

Dear Mr. Stallone:

In furtherance of the agreements reached between vourself and Associaled Film
Promotions, Inc. representing their client Brown & Williamson Tobacco Corp. (B &
W), I wish to put in summary form the various understandings and details regarding
B & W's appearances and usage in your next five scheduled motion pictures. B & W
is very pleased to become associated with the following schedule of films and to have
vou incorporate personal usage for all films other than the character of Rocky Balboa
in Rocky IV, where other leads will have product usage, as well as the appearance
of signage (potentially ring). =
The following is the, current list of the next five '(3) minimum films for B & W's
appearance. It is understood that if production committments change the order or
appearance of any of the group of films to be released, B & W will Appear in & substituted
film. The only non-appearance for B & W will be by mutual consent of both parties
in which casc another Sylvester Stallone movie will be arranged for substitution.

The initial schedule of films is:
A).

B). {
c.

In consideration for these extensive film appcarances of B & W products, Brown and
Williamson agrees to forward to Robert Kovoloff and Associated Film Promotions,
Inc. their initial deposit to you of Two-Hundred-Fifty-Thousand Dollars ($250,000.00).
This represents a fifty pereent (50%) deposit of the total finencial committment by
B & W. The subsequent Two-Hundred-Fifty-Thousand Dollars ($250,000.00) is agrecd
to be forwarded in five (5) equal payments of Fifty-Thousand Dollars ($50,000.00) each
payable &t the inception of production of each participating film.

On behalf of our client Brown & Williamson Tobacco Corp., we wish to thank vou for
this long term committment, and look forward to each relcase from the excellent
schedule of films that they will participate in.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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October 16, 1926 Liberty / /

37 Why Cigarette Makers

DONTE
(ﬂdwrme 10 GZUM/M("

They Sell Them Billions a
Year But They Are
Afraid 10 Talk
About It

An Article by
LN BONNER

PEN the handbag of any nowadays ’ -
girl between the ages of fifteen and \
fifty.
Rummage your way through a few dozen
things you find there.
What's this?
A cigarette!
Two out of five have them—in the big
cities a larger proportion.

50240 6378

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Background

B&W entered into an agreement in July, 1979, whereby AFP agreed to
attempt to place B&W advertising and products in selected new movie
productions., Under the current agreement (1/1/83), B&N pays a
retainer fee of $30,000 quarterly for this service (quarterly fees
were $12,500 in 1979 and 1980, $13,125 in 1981 and $15,125 in
1982). According to this agreement, B&W is not guaranteed a
specific minioun number of placements for this fee although AFP
is to use its best efforts to present to B&W as many appropriate
placement opportunities as possible. B&W has also made payments
to AFP over the last several years for special movie placements.
The difference between a regular placement and a special placement
is that a special placement involves payments by AFP to various
persomnel involved in the movie production and implicitly B&W's
exposure in the motion picture should be more prevalent and/or
more prominent, B&W payments to AFP since the inception of the
. contract have totaled $687,500 for special placements and $278,000
in retainers.

AFP also pruvides services for B&W with regard to our Plitt Theaters,
Inc, (Plitt) contract (Plitt runs B&W commercial messages in theaters
they operate). AFP is responsible for delivering copies of B&W's
commercials to Plitt's theaters and for monitoring the Plitt agree-
ment. B&W payments to AFP for their Plitt work have totaled $300,000.
In addition, B&W paid AFP $204,000 in August, 1983, in order to
cancel the future commission payments AFP would have been entitled

to based on an oral commitment associated with the B&W-Screenvision
agreement, (Screenvision runs B&N commercial messages in theaters
they have under contract.) B&W had an agreement with AFP to pay a

3% media fee to AFP for their services in monitoring Screenvision's
performance under that agreement (this would amount to about
$250,000/year as long as we used Screenvision)., However, according
to Mr, Domantay, it was later determined by B&W that this function could
be performed by C&W and that the use of AFP was superfluous; thus,

a one-time buy ocut was negotiated with AFP.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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Special Motion Picture Placements -
B&W has made payments to AFP for the following special placements:
Date Movie Amormt

8/81 & 3/82 Tempest $ 70,000 (1)
4/82 Shaker Run 5,000

4/82 Blue Skies Again 7,500

7/82 Smokey & Bandit III 10,000

8/82 Never Say Never Again 20,000

1/83 Harry & Son 100,000 (2)
3/83 Tank 25,000 (2)
3/83 Where th-e Boys Are 100,000 (2)
4/83 Killing Ground 50,000 (2)
6/83 & 8/83 Sylvester Stallone (5 movies) 300,000 (2), (3)

. ppres sTeeE Lasets & (4)
. Total $687,500

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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BROWN & WILLIAMSON TOBACCO CORPORATION

PROJECT REPORT
September, 1972

PROJECT: Youth Cigarette - New concepts

MARKETING INNOVATIONS' SUGGESTIONS:

MI suggests new ideas for the breath-freshener field...

COLA-FLAVOR While the government would not
permit us to add caffeine to a
cigarette, it may be possible’ to
use artificial ingredients to ob-
tain a cola taste and aroma.
Suitable names might be:

COLA-COLA, COLA~COOLER.

APPLE FLAVOR Apples connote goodness and
freshness and we see many
possibilities for our youth-
oriented cigarette with this flavor.
Apple cider is also @ possibilirty.

SWEET FLAVOR CIGARETTE We believe that there are pipe
tobaccos that have a sweet aromatic
taste., It's a well known fact that
teenagers like sweet products. Honey
might be considered.

For more information contact the Archives Center at archivescenter@si.edu or 202-633-3270
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